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CORPORATE ACTIVISM

Virksomheder, der aktivt bruger kerneforretningen til
at drive ngdvendige samfundsagendaer. De tgr
italesette uretfeerdighed, kriser og politiske
dagsordner. De kobler forretning med
samfundsambition og med hele deres veren og
vesen stiller de sig i spidsen for den forandring, de
gnsker at skabe. De skaber bevaegelse og tro pa, at vi
sammen kan @ndre verden.
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EN AKTIVISTISK VIRKSOMHED OPFYLDER FEM KRITERIER

¥ Deter virksomheder,der har taget grundlaeggende stilling til, hvad de tror pa
og star for, og hvilken rolle de vil spille i samfundet.

¥ De definerer en samfundsambition, der klart tager stilling til den forskel, de
gnsker at ggre i verden.

¥ De er godt selskab. De konkurrererikke kun om at veere bedst i verden, men
0gsa om at veere bedst for verden.

[ De taler hgjt om den forandring, de gnsker at skabe — ogsa nar det ggr ondt
forretningsmaessigt.

¥ De inviterer til handling, der giver hab og handlekraft, skaber fglgere og
mobiliserer omverden til bevaegelse.
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Nye tider: Nu taler folk om,
hvorfor dc arbe]der “ l“
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CED ACTIVISM:
MILLENNIALS BY
THE NUMBERS

Among Millennials...

470 belewe CEOs have a resporsibilty 10 speak up about B5ues that ae Important 10 Society

56% agree CEOs and other business leaders have greater resporsbilty o day for speaking out on hotly
debate d curent issuss than hey used 10
48% harve haard or read sbout CEOs taking public posions on hotly debated cument issuss
|

of those who have haard o read about CEO acivism have taken an action based on a CEO'S stance on
a hotly debated current Bsue, mast commonly talking about the stance with friends and family (26% ), as
well &3 with coworkers (23%)

51% would be more lkely 10 buy from & company led by & CEO who spasks out on & issus they ages with
ae more favorable of CEOs who take public postions on issues. 20% are less faombe
37% woudd be more favorable of a CEO who 100k @ pubiic poSion on an issue even If hat Bsue IS not drectly

related 10 the comparty’s business. 26% would be less favorable

44% of hose who are employed ll-me would be more oyal 1o har oganzation if he CEO ok a public
poskion on an Bsue. 19% would be less loyal

Tink CEOs take pubic positions on holy deb ated curment B50es 10 get amention in the meda

har Wp percaived reason). 21% say CEOS speak out 10 bulld the comparrys reputation
e r ¥2 perceived reason)
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“1F YOU
DON’T LIKE
MARRIAGE Ultimately we will be
EQUALITY, held accountable

FEEL FREE TO R T&W s C1R 2

QOB LU achieve, not what
STARBUCKS |[VPRSAY

STOCK."”

-HOWARD SCHUHZ, Paul Polman
STARBUCKS CEO Chief Executive Officer,

Unilever
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HVAD ER TOPLEDERAKTIVISME?

Toplederaktivisme drives af markante og abenmundede topledere, der bruger deres

taletid og reekkevidde til at italeseette det, de mener, der er galt med verden.

Toplederaktivisme tager | seerlig grad udgangspunkt | samfundsforhold, der er

personligt vigtige for CEO’en. Der er bade individuel aktivisme og feelles aktivistisk

agendaseetning, hvor flere topledere sammen adresserer udrfordringer.

Denne form for aktivisme kraever, at ledelsen er bevidst om eget verdenssyn og
veerdigrundlag. Autentiske, succesfulde toplederaktivister vaelger deres sag ud fra en

personlig overbevisning, det er ikke sagen, der vaelger dem.
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"You have to understand what you care about
as a person and the extent to which what you
care about as a person is reflected in your

organization. If you're clear about your values, i

you spend a lot of time thinking about what you
care about and the change you want to see in
the world, the causes you care about will be

obvious”

Kevin Trapani, CEO Redwoods Group
7;1
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FORRETNINGSMODELSAKTIVISME

NMa=<

Build the best
Caus e
€ no unnecessa
I E = ry harm,
e Usiness to inspire and
I ,N E P ement solutions to the
' I G €nvironmental crisis,
F ENIN Patagonia

patagonia.com/ourmission

ALT HVAD VI GOR, SKAL MEDVIRKE TIL AT VI
SKABER EN BAREDYGTIG FORANDRING TIL
EN BEDRE VE
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HVAD ER FORRETNINGSMODELSAKTIVISME?

Forretningsmodelaktivisme beskriver den form for aktivisme, hvor virksomheden
bruger forretningen som lgftestang til at Igse samfundsproblem. Denne form for
aktivisme er ofte en mere stille aktivisme og finder flere former med forskelligt
ambitionsniveau og impact. De mest ambitigse bygger sakaldte Impact Business
Models, hvor gnsket om at flytte centrale samfundsudfordringer er hele grundkernen
og omdrejningspunktet i forretningen. De stiller sig selv spgrgsmalet, 'hvorfor er visat i
verden, hvilket problem @nsker vi at lgse?’, frem for spagrgsmalet 'hvilke produkter

gnsker vi at seelge?’.
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“[ only have this business, £
because | am very - -
pessimistic about the future
and | use tiis business as \
4 Iesolrce Io do samez‘/z/ﬂgn,
about it~ o
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L 1“Government doesn‘timove
unless it’s pushed.”

An Activist’s
Essential
Toolkit

Tools for Grassroots
Activists

- Yvon Chouinard
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Go Vote Our Planet Today

50% off now
through May 31

Prop youv evmmai Weve\,

WeN contact PO Yegavding.
rrertunties To getwvolved, AN

Hus enter you to win a Pree | atagonia

copry of

N

".rools Per GV«.55V°°f5
Ketivists!
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We've given our
employees Election Day
off to vote and get
out the vote.

Shipping will be delayed a day.

The President
Stole Your Land

In an illegal move, the president just reduced the size of Bears Ears
and Grand Staircase-Escalante National Monuments. This is the largest

elimination of protected land in American history.

DON'T BUY

THIS JACKET
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gﬁcﬁﬁrémme TONY,S VAL“E (BLOGK) GHAIN

of the Inspection of Value about .
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The Chocolonely foundation is set ‘We learn a hard lesson: fairtrade isn’t
up. 1% of net the same as slave free. Our founding
from Tony’s Chocolonely is going to father, Teun van de Keuken, sees in
projects that support a slave free Ghana that the impact of Fairtrade
chocolate industry. certification is limited. We change

Our bars are available in more and ¢ . ‘100% slave free’ to ‘on the way to
CRAZY ABOUT CHOCOLATE, SERIOUS ABOUT PEOPLE more stores, Africa’ ’

this point onward, which also his lawsuit
the of

cocoa beans we need. won’t prosecute him because they'd
who

o 0 N\

‘We start a long-term partnership with two partner
cooperatives in Ghana and Cite d'Ivoire from
whom we buy for our first traceable Bean to Bar
cocoa beans. We also initiate our first impact
study. And we organize the first Tony's Fair

'we present our first Annual Fair Report.

In to the P
‘we now also pay an additional Tony's We celsbrate our tenth birthday
premium to cocoa farmers. We pay 85% and because of our enormous

the farmer usually gets. growth over the last 10 years we
This is the result of a study by True start a partnership with a third
Price researching the price of cocoa in Ghana, i
that will pull farmers out of poverty. our impact to 1,200 farmers. We
And Tony’s bars cross the border into need to grow more to make a bigger
Belgium and Finland. impact, so Tony’s goes to the USA!

this tank is choc-full
of traceable cocoa butter..
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pretty cool.
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BEVEGELSESAKTIVISME

How A Beauty Brand Raised An Army Of
30 000 Polltlcal Actmsts
' I te ; = lation in the beauty industry. It’s

iy
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Time to Quit?

Det er tid til, at vi begynder at
forholde os kritisk til vores
kodforbrug. For din egen skyld og for
klimaets skyld.

Vi sidder klar ved telefonerne mandag-
fredag mellem 10-14 for at hj®lpe dig!

c

+45 82 82 00 00
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HVAD ER BEVAGELSESAKTIVISME?

Beveegelsesaktivisme er et udtryk for brands, der mobiliserer deres fanskare til at
kaste lys pa konkrete sager og som Igftestang til at aeendre uretfeerdigheder.

Brands, der giver deres medarbejdere og kunder en platform, sa de har lettere ved at
bevaege sig fra at veere ansvarlige forbrugere til at vaere aktive borgere. Brands, der
arbejder | partnerskaber med en bred vifte af progressive organisationer. Alt sammen

med det formal at tage fat om grundlaeggende udfordringer i vores samfund.
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“We don’t do cause-related marketing that

focus on what we know our customers care
about. We start with our progressive values. We
start with the change we want to see in the
world and we design campaigns that engage
our fans and consumers in our unique

corporate voice. People come to us because
they love our ice-cream and we hope to engage
them in progressive social issues”

Chris Miller, Corporate Activism Manager Ben & Jerry's
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ORPORATE ACTIVISM

GIVER VIRKSOMHEDER ET ANDET GEAR.

Det er ikke ‘en afdeling’ | virksomheden, en CSR- eller en sustainability politik, en
Kampagne, filantropi eller compliance. Det er virksomhedens grundessen, dens raison
d'étre’ og dermed ledestjerne for alt, hvad virksomheden foretager sig.Det er et udtryk
for virksomheder, der involverer sig | samiundsbeveegelserog som mobiliserer deres
forandringskraft til det feelles bedste. Aktivistiske virksomheder er villige til at prioritere
langsigtede mal, forpligter forretningen til at bidrage positivt til samfundet— ogsa i
svaere tider - og er tilmed klar til at seette brand- og aktionaerveerdipa spil for den

samfundsambition, de tror pa.
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—= 19 SOCIAL ENTREPRENEURS TO WATCH —=

CONSCIOUS

“As many punches as ['ve taken about COMPANY
all kinds of stands ['ve taken publicl, = 4
[ would do it again in a minute. HOWTO

P EMBRACE YOUR

At the end of the day, you want fo fjve s

P BUILD A GREAT

your life having done what you believe <"

P FIND YOUR
COMPANY'S

IS the right thing to do and not having  vsox
laken some generic stance or safe 51 REASONS FOR

rﬂllie' ” H BPE
Rose Marcario, CEQ Patagonia
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PATAGONIAS
ACTIVIST CEO

ROSE MARCARIO
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